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Rolv Erik Ryssdal 
CEO 

 

I am satisfied that Schibsted Media Group in the first quarter of 2013 has 

continued to develop according to our strategy, given the challenging markets 

we operate in. In the first quarter, 45 percent of our revenues and 63 percent 

of our operating profit was generated by online operations. 

This achievement is a result of significant investments in digital operations 

over time both in the media houses and in online classifieds. We still have 

high ambitions, and in this last quarter we invested substantial amounts. Our 

Online classifieds New Ventures invested NOK 100 million more than in the 

same period last year. Our Established online classifieds operations continue 

to grow well, and they maintain or strengthen their market positions. Never-

theless, we believe we can broaden their market positions further, and focus 

on developing new offerings. 

In our media houses, print products still contribute with considerable profits. 

That is a good achievement in a market where the structural changes put 

significant pressure on print revenues. The transition program we announced 

last fall results in material cost reductions in Q1, which curb the margin de-

cline for these units. In parallel, we continue to focus on building digital com-

petence in our organizations and to constantly develop our online newspa-

pers. Our most digitized newspapers VG and Aftonbladet are main drivers for 

the development of mobile platforms and web-tv in the Norwegian and Swe-

dish markets.  

The development of digital newspaper subscription models is another im-

portant area for us. We have positive results from implementation of a 

print/online bundled subscription product in Fædrelandsvennen a year ago. 

Last week a similar model was introduced in Svenska Dagbladet, and most of 

our newspapers will follow later this year. 



 

 

Schibsted Media Group – Q1 2013 

 

Development in key operations 

 

 

Highlights of Q1 2013 

 

 Group operating revenues were unchanged, underlying, compared to Q1 2012.  Online classifieds revenues grew 

11 percent underlying; 16 percent growth excluding the Spanish online classifieds operations 

 Group EBITDA ex Investment phase of NOK 514 million (564 million); earnings growth in Online classifieds but 

decline in Media houses   

 Online classifieds report 16 percent EBITDA margin; 41 percent EBITDA margin excluding Investment phase  

 Continued strong growth and high margins in the French market leader Leboncoin.fr 

 Stable performance in the key established operations in Norway and Sweden 

 Early Easter, cold weather in Scandinavia and temporary operational instability hurt growth rates in Q1 

 Steady growth in Italy, Austria and Ireland. Mudah.my and Haznaltauto.hu new sites in Established phase  

 Spanish operations hurt by weak economy and job market 

 Strong traffic growth and improved market positions in new markets, including Brazil  

 Online growth and cost reductions curb the margin decline in Scandinavian media houses 

 Good Online growth in both Norway and Sweden, particularly from mobile activities 

 Continued decline in Print advertising as the migration to online continues. Negative Easter effect 

 Cost reductions in print activities; comprehensive transition program on track   

 VG and Aftonbladet maintain revenues and increase profitability as a result of online growth 

Q1 Q1 FY

 (MNOK) 2013 2012 2012

Operating revenues       3,670       3,603     14,763 

Gross operating profit (EBITDA) 274 424 2,043

EBITDA margin 7 % 12 % 14 %

Gross operating profit (EBITDA) ex. Investment phase         514         564       2,573 

EBITDA margin ex. Investment phase 14 % 16 % 18 %

Profit (loss) before taxes         107         274         620 

Adjusted Earnings per share (EPS)        0.55        1.57        8.59 

Revenues Underl. Online share

Q1 2013 growth Q1 2013 Q1 2012 of revenues

Online classifieds 965 11 % 16 % 26 % 100 %

Online classifieds ex. Investment phase 944 11 % 41 % 43 % 100 %

- Finn.no 332 5 % 44 % 48 % 100 %

- Blocket.se/Bytbil.se 169 13 % 47 % 52 % 100 %

- Leboncoin.fr 211 33 % 70 % 69 % 100 %

Schibsted Norge media house 1,575 -5 % 9 % 12 % 15 %

Schibsted Sverige media house 874 2 % 7 % 9 % 41 %

EBITDA-margin
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Group profit development 
 

 

 

Operating revenues and EBITDA margin 

 

 

Main features of Q1 2013 
compared to Q1 2012: 

Operating revenues 

Operating revenues increased by 2 percent. Underlying, 

adjusted for currency fluctuations and acquisitions and sale 

of operations, the revenues were unchanged. The Online 

classifieds operations and the online activities in the media 

houses grew, whereas print newspaper revenues declined.  

Online classifieds revenues grew with 11 percent, underly-

ing. Underlying growth for online advertising revenues in the 

media houses was 16 percent. Advertising revenues for print 

were reduced by 17 percent.  

Print circulation revenues declined by 3 percent, underlying. 

Revenues from subscription-based newspapers increased 

by 1 percent, while revenues from single-copy sales fell 

7 percent. Price increases curb the decline. 

Expenses 

Schibsted's operating expenses increased by 5 percent in 

Q1, adjusted for exchange rates and acquisition and sale of 

operations. The increase in costs was due to higher levels of 

activity in the growing online operations. There was a partic-

ular increase in Online classifieds New ventures, where the 

activity was higher in Q1 this year compared to 2012. These 

increases are mainly related to marketing cost. 

In September 2012, Schibsted announced a program with 

cost measures of NOK 500 million. The effect will come 

gradually during 2013 and 2014. Some of the effect came in 

Q1 2013. Hence, costs were reduced in traditional newspa-

per operations.  

Profit development 

The Group's gross operating profit (EBITDA) was NOK 274 

million (424 million).  

EBITDA ex. investments in New ventures in the Online clas-

sifieds segment was at NOK 514 million (564 million). 

EBITDA margin ex. New ventures was 14 percent (16 per-

cent). The growth in the Group's online activities made a 

positive contribution, while declining print advertising reve-

nues and circulation volume contributed negatively. 

Other income and expenses were NOK -7 million  

(12 million) mainly related to restructuring costs in the media 

houses.  

EBIT was NOK 154 million (308 million). 

Net financial effects were NOK -40 million (-46 million).  

Profit before taxes was NOK 107 million (274 million) and 

taxes were NOK 46 million (99 million). The tax rate is higher 

than in Q1 2012 as a result of losses in startup operations 

for which no deferred tax assets are recognized. 

Earnings per share – adjusted were NOK 0.55 (1.57). 
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Comparable figures restated 

Mandatory amendments to accounting policy for defined 

benefit pension plans are implemented from 1 January 2013. 

Comparable figures for 2012 are restated. The restatement 

has a positive full year 2012 effect of NOK 15 million on 

EBITDA and a positive effect of NOK 369 million on equity at 

31 December 2012. The amendments and related effects 

are detailed in note 1 and 8 to the financial statements.  

Key market developments 

Schibsted reinforced its positions in the online classifieds 

markets in Q1, although the competition in some markets 

with online classifieds sites in an early stage has been signif-

icant. The Group has experienced good overall growth in 

both revenues and operating performance indicators such as 

traffic and number of listings.  

The media houses continued to strengthen the online posi-

tions. Print operations have been under increased pressure 

from the structural shift from print to online in media con-

sumption and reduced share for print in the overall advertis-

ing markets. Media consumption, as well as advertising, on 

mobile devices has seen a sharp increase. Schibsted has 

strong positions in this segment. In Scandinavia, Schibsted 

achieved good, profitable growth within consumer-related 

services such as loan brokering and price comparisons.  

General market conditions in Norway were relatively stable 

in Q1, although early Easter contributes negatively to some 

advertising markets when comparing with Q1 2012. In Swe-

den, advertising markets have shown a more modest devel-

opment as a consequence of uncertainty regarding the eco-

nomic situation in general. In both markets the structural 

decline for printed publications has continued. Digital media 

have improved their position in Q1. The growth continues for 

online classifieds, however volumes in segments that are 

exposed to the general economy, such as recruitment and 

cars, have been somewhat soft. A cold winter in Scandinavia 

affects some categories of online classifieds negatively, as 

the high volume spring season shifts towards Q2. 

In Spain, print-based media have struggled with difficult 

market conditions. The advertising markets are weak also for 

online media. In France, online classifieds saw good growth, 

whereas the print markets have remained modest.  

Online Classifieds 
Schibsted Media Group operates Online classifieds compa-

nies in a range of markets. Operations in Norway, Sweden, 

France, Spain, Italy, Austria, Ireland, Malaysia and Hungary 

are in an established phase, whereas online classifieds sites 

in an Investment phase operate in several international mar-

kets. 

 

 

Main features in Q1 2013  
compared to Q1 2012: 

Online Classifieds grew well in most of the key markets in 

Q1 2013. The Spanish operations are hampered by the 

weak macroeconomic environment. 

Underlying growth in operating revenues of 11 percent. Ex-

cluding the Spanish operations the underlying growth was 16 

percent. The growth in the Established markets was ham-

pered by early Easter, cold weather in Scandinavia and 

temporary operational instability. 

EBITDA margin ex. Investment phase of 41 percent (43%). 

The margin was reduced mainly as a result of increased 

focus on product development, technological improvements 

and strengthened organizational platforms. Investments in 

New ventures that reduces the EBITDA were increased 

significantly from NOK 140 million to NOK 240 million.  

Q1 Q1 FY

 (MNOK) 2013 2012 2012

Operating revenues 965 871 3,647

EBITDA ex. Investment phase 390 368 1,630

EBITDA margin ex. Inv. phase 41 % 43 % 46 %

EBITDA 150 228 1,100

EBITDA margin 16 % 26 % 30 %

756
871

965

43 % 43 %
41 %

0 %

10 %

20 %

30 %

40 %

50 %

60 %

0

200

400

600

800

1000

1200

Q1 11 Q1 12 Q1 13

Revenues

EBITDA margin

EBITDA margin ex. Investment phase

Million NOK 



 

WWW.SCHIBSTED.COM/IR PAGE 6 

Established operations 

EBITDA development 

 

Underlying revenue growth of 11 percent.  

Significant profit growth in France, whereas investments in 

new products and a slowing economic environment curbed 

the profit growth in Sweden and Norway. Spain experienced 

a slight decline in revenues, but improved EBITDA margins 

as a result of tight cost control.  

The Malaysian operation Mudah.my and the Hungarian car 

site Haznaltauto.hu are profitable and leading in their re-

spective markets. As of Q1 2013, they are reported as Es-

tablished operations. 

Norway - Finn.no 

  
Note: EBITDA excluding associates. 

 

Operating revenues increased by 5 percent. In Q1 the vol-

ume development was slightly negative for the car and re-

cruitment segments, but revenues from these segments 

grew as a consequence of improved price mix.  

The volume growth was hampered by the cold weather in Q1 

and temporary operational instabilities. Also, the early Easter 

compared with 2012 lowers the growth rate on a year over 

year basis. 

EBITDA margin of 44 percent (48%). Costs increased as a 

result of more focus on innovation and developing new reve-

nue sources. Finn’s emerging portals for services (Finn 

Oppdrag) and consumer finance (Penger.no) show promis-

ing developments. 

Sweden – Blocket.se/Bytbil.se  

 

 
Blocket/Bytbil’s operating revenues were SEK 192 million, 

which represented an underlying growth of 13 percent.  

The volumes showed a modest trend in Q1 as a result of low 

activity in the car market.  

EBITDA was SEK 90 million, implying an EBITDA margin of 

47 percent (52%).  

Blocket is expending resources on building new income 

models in order to ensure long-term growth, and has 

launched products in both the real estate and the recruitment 

segments. The products are growing well both in terms of 

traffic and listing volumes, but impact the EBITDA figures 

negatively during the start-up phase. 

France – Leboncoin.fr 

 

 

Operating revenues grew by 33 percent in Q1. The revenue 

growth came from a broad range of sources. Both brand 

advertising, listing fees for professional customers and pre-

mium placements for professional and private customers 

contributed well to the growth.  

Temporary operational instabilities resulting in down time for 

key functionality on the site reduced the growth rate slightly. 
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Q1 Q1 FY

Finn.no  (MNOK) 2013 2012 2012

Operating revenues 332 316 1,266

EBITDA 145 151 622

EBITDA margin 44 % 48 % 49 %
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Blocket.se  (MSEK) 2013 2012 2012

Operating revenues 192 173 774

EBITDA 90 90 415

EBITDA margin 47 % 52 % 54 %
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Leboncoin.fr  (MEUR) 2013 2012 2012

Operating revenues 28.4 21.3 97.7

EBITDA 19.8 14.6 66.7

EBITDA margin 70 % 69 % 68 %
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Leboncoin.fr is the undisputed leader in the market for gen-

eralist classifieds, and in Q1 2013, the main competitor 

Ebay.fr announced that it will withdraw from the classifieds 

market. In the quarter Leboncoin.fr has strengthened its 

position as the leading for professional car listings in France. 

The positions in real estate and recruitment are also strong. 

EBITDA margin 70 percent (69%). Increased cost particular-

ly related to building in-house sales resources, marketing 

and strengthening the organization. EBITDA improvement in 

the quarter as some development and marketing efforts 

have been postponed. 

Leboncoin.fr remains the clearly leading online classifieds 

marketplace in France. The site is top four in France among 

all online sites when it comes to traffic measured by page 

views (source: Comscore, March 2013). 

Other Established operations 

Spain: Anuntis (generalist, cars and real estate) had a 

slight decline in revenues in the poor Spanish market. Reve-

nues in InfoJobs (jobs) continued to decline with a double 

digit rate in Q1. The cost control is good in Spain, resulting in 

a slight EBITDA margin improvement. 

The Irish online classifieds site DoneDeal.ie is the leading 

generalist site in Ireland. The site has continued to develop 

well with good growth in revenues and traffic. Parts of the 

increased revenues are reinvested in improved products and 

market positions. 

The Italian Subito.it is the leading generalist and car site in 

its market. Despite a harsh macroeconomic environment, 

Subito saw good growth rates in the quarter. Subito.it is the 

eight largest web site in Italy overall when it comes to traffic 

measured by page views (source: Comscore, March 2013). 

The Austrian site Willhaben.at is the leader in the generalist 

and real estate market. It also has a strong position in the 

car market, and the site is top five in Austria among all online 

sites when it comes to traffic measured by page views 

(source: Comscore, March 2013). In Q1 2013 the revenues 

continued to grow well, and improved the EBITDA margins.  

The Malaysian Blocket copy Mudah.my is moved from In-

vestment phase to Established phase as of Q1 2013. Mudah 

is the clear market leader in online classifieds in Malaysia, 

and has strong positions in generalist, cars and real estate. 

Mudah’s revenues show a healthy growth rate and the site 

produces positive EBITDA. 

Schibsted acquired 50 percent of Haznaltauto.hu, the lead-

ing car classifieds site in Hungary in Q4 2012. The site has a 

strong position in the Hungarian market, and is profitable. 

Hence, it is reported as part of the Established operations. 

 

Investment phase 

Schibsted Media Group is strengthening its efforts in rolling 

out classifieds sites in new markets. In Q1 the investment 

charged to the EBITDA increased sharply to EUR 32.3 mil-

lion (EUR 18.4 million). Mainly, the businesses were 

launched based on the successful Swedish Blocket concept. 

The investments first and foremost comprise marketing. 

In most markets the return on the investments is positive in 

terms of improved reach for the sites and strengthened posi-

tions compared with competitors.  

The investments in the competitive market Brazil were in-

creased significantly in Q1. The Bomnegocio.com site is 

growing rapidly in terms of visits and page views, and per-

forms well compared to competitors.   

 

Schibsted Norge 
media house  
The media houses in Schibsted Norge comprise single-copy 

print and online newspapers in VG, the subscription based 

newspapers; Aftenposten, Bergens Tidende, Stavanger 

Aftenblad and Fædrelandsvennen, printing plant operations, 

the book publishing company Schibsted Forlag and the 

online growth company Schibsted Vekst. 

 

Main features in Q1 2013  
compared to Q1 2012: 

Underlying decline of 5 percent for operating revenues. 

Good growth for online operations, but a decline in circula-

tion and advertising revenues for print newspapers.  

The profitability of the online activities grew in Q1, and the 

print newspapers have significant effect from the cost reduc-

tion program that was announced in Q4 2012.  

Q1 Q1 FY

 (MNOK) 2013 2012 2012

Operating revenues 1,575 1,660 6,485

EBITDA 149 204 772

EBITDA margin 9 % 12 % 12 %
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Subscription-based newspapers  

Schibsted Norge's subscription-based newspapers include 

the media houses in four of the largest cities in Norway: 

Aftenposten, Bergens Tidende, Fædrelandsvennen and 

Stavanger Aftenblad. 

 
Note: EBITDA excluding associates. 

 

Operating revenues declined by 9 percent. 

Advertising revenues declined by 17 percent. The print ad-

vertising revenues declined by 19 percent , whereas digital 

advertising revenues increased by 1 percent. Compared to 

the corresponding quarter in 2012, the early Easter had a 

negative effect on the advertising revenues in Q1 2013. 

Weekday circulation volumes fell 3 percent in Q1 2013. The 

volume decline was to a large extent compensated by price 

increases, and the circulation revenues declined by 1 per-

cent in Q1 2013 compared to Q1 2012.  

In Q2 2012, Fædrelandsvennen launched a paid 

print/digital bundle subscription product. The customers 

remain print subscribers, but get access to all editorial con-

tent on digital platforms. The market response has been 

positive, and a long period of declining circulation volume 

has been turned to growth. In Q1 2013, Fædrelandsven-

nen’s circulation volume increased with 3 percent. The circu-

lation revenues declined by 1 percent, as the newspaper 

saw a decline in single copy sales. The other three subscrip-

tion-based newspapers all plan to introduce print/online 

bundled subscription products during 2013. 

EBITDA margin of 9 percent, compared to 12 percent in Q1 

2012. Operating expenses were reduced by 6 percent, main-

ly as a consequence of the cost reduction measures that 

were announced in Q4 2012. Through the program, the 

subscription-based newspapers in Schibsted Norge have 

ambitions to implement cost measures of around NOK 400 

million during the coming two years. The process is on track, 

and the effects will come gradually. 

 

Single copy newspaper -  
Verdens Gang (VG) 

Verdens Gang publishes the leading single-copy newspaper 

in Norway. The online edition, VG.no, is the largest online 

newspaper in Norway and among the leading websites irre-

spective of category. 

 

 

 

1 percent growth in operating revenues for the VG Group.  

Online revenues grew by 29 percent fuelled by good devel-

opment for mobile advertising and web-tv.  

The print newspapers advertising revenues declined by 10 

percent, as the overall market for print advertising dropped.  

Print circulation volumes continued with a negative trend, 

and the weekday circulation was 11 percent lower than in 

the corresponding period in 2012. Price increases contribut-

ed positively and the circulation revenues declined by 7 

percent.  

EBITDA for the VG Group increased by 9 percent. Positive 

contribution from continued digital growth and tight cost 

control for the print newspaper. Negative effect from softer 

advertising markets on print and circulation volume decline. 

EBITDA margin of 15 percent (14%). The online operations 

isolated had margins of 23 percent (24%). The cost increase 

within online is linked to increased focus on innovation and 

content, particularly regarding web-tv. 

 

  

Schibsted Norge subscription Q1 Q1 FY

newspapers (MNOK) 2013 2012 2012

Operating revenues 980 1,082 4,109

of which offline 884 996 3,759

of which online 96 86 350

EBITDA 84 125 409

of which offline 81 118 374

of which online             3             7           35 
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Verdens Gang (MNOK) 2013 2012 2012

Operating revenues 477 472 1,920

of which offline 340 366 1,466

of which online 137 106 454

EBITDA 73 67 310

of which offline 42 42 200

of which online 31 25 110
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Schibsted Sverige 
media house 
Schibsted Sverige consists of three key business areas: 

Aftonbladet (print single-copy newspaper and online news-

paper), Svenska Dagbladet (print morning subscription 

based newspaper and online newspaper) and Schibsted 

Tillväxtmedier (web-based growth companies including Hit-

ta.se).  

 

Main features in Q1 2013  
compared to Q1 2012: 

Underlying increase in operating revenues of 2 percent, 

fuelled by good growth in online revenues, in both newspa-

pers and other digital services. Falling circulation and adver-

tising revenues for printed newspapers contributed negative-

ly.  

EBITDA declined as a result of reduced print revenues and 

increased investments in development of online services.  

 

Single copy newspaper -  
Aftonbladet  

Aftonbladet is a newspaper house with number one positions 

in both print and online. Aftonbladet’s single-copy newspaper 

is Sweden’s largest newspaper, and Aftonbladet.se is the 

clear leader in online news.  

 

 

Operating revenues decreased by 1 percent.  

Online revenues increased by 26 percent. Mobile advertising 

is contributing strongly to the growth. 

Print advertising revenues dropped by 18 percent, as the 

general market has weakened and advertisers have shifted 

investments to online platforms. 

The print circulation volume declined by 15 percent in Q1 

compared to the same period in 2012. Circulation revenues 

fell 8 percent in Q1 as the volume drop partly was compen-

sated by price increases. 

Operating expenses were reduced by 4 percent in Q1. Sig-

nificant resources were shifted from offline to online activi-

ties. 

EBITDA increased with 27 percent. The EBITDA margin was 

11 percent (9%). Online activities isolated had an EBITDA 

margin of 22 percent (25%). The online margin decline was 

a result of increased development efforts, particularly in web-

tv. 

 

Subscription-based newspaper -  
Svenska Dagbladet (SvD) 

Svenska Dagbladet is the third largest subscription newspa-

per in Sweden and holds a particularly strong position in the 

Stockholm region. 

 

Operating revenues declined 8 percent. 

The weekday circulation volume fell by 9 percent in Q1 

2013, which was only partly compensated for by higher pric-

es. Circulation revenues fell by 7 percent in Q1.  

The print edition’s advertising revenues fell by 14 percent as 

a result of a general advertising market weakness in Sweden 

and structural migration from print advertising. 

Online revenues grew 31 percent, helped by the new online 

business section Nliv.se.  

In April 2013, Svenska Dagbladet launched a new 

print/online bundled subscription model. Free access to the 

web version is limited to 25 articles per month. The move is 

in line with Schibsted’s aim to develop new digital revenue 

streams.   

 

  

Q1 Q1 FY

 (MNOK) 2013 2012 2012

Operating revenues 874 831 3,538

EBITDA 57 75 429

EBITDA margin 7 % 9 % 12 %

Q1 Q1 FY

Aftonbladet (MSEK) 2013 2012 2012

Operating revenues 498 502 2,168

of which offline 345 381 1,621

of which online 153 121 547

EBITDA 57 45 312

of which offline 24 15 170

of which online 33 30 142
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Q1 Q1 FY

SvD (MSEK) 2013 2012 2012

Operating revenues 253 276 1,087

EBITDA          (11) 18 59

Million SEK 
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Schibsted Tillväxtmedier  

Schibsted Tillväxtmedier consists of a portfolio of web-based 

growth companies. These companies benefit from the strong 

traffic positions and brands of Schibsted’s established opera-

tions in Sweden. 

 

 

Underlying growth in operating revenues for Schibsted 

Tillväxtmedier was 14 percent. As of Q1 2013, the advertis-

ing sales unit Schibsted Sales is no longer reported as part 

of Schibsted Tillväxtmedier. Reported growth was 6 percent. 

Hitta.se saw a decline of 3 percent. The operations in the 

personal finance segment, such as Lendo.se, Kundkraft.se 

and Suredo.se, all offering consumer information services, 

are among the most significant growth drivers in the unit, 

with an underlying revenue growth of 54 percent in Q1. 

EBITDA margin of 10 percent (11%). Offensive moves with 

the aim to take new market positions are the main drivers for 

the margin decline.  

 

Media Houses 
International 
Media Houses International comprises free newspapers 

branded 20 Minutes in Spain and France and Eesti Meedia 

Group comprising the Group's operations in the Baltic 

States. 

 

 

Main features in Q1 2013  
compared to Q1 2012: 

Underlying decrease of 4 percent in operating revenues. 

Reported revenues were down 6 percent.  

The Baltic operations saw an increase in advertising reve-

nues of 12 percent, and healthy development for the printing 

operations.  

For free newspapers Q1 is a quarter with low revenues sea-

sonally. In addition, the print advertising markets in Spain 

and France are declining. 20 Minutes France had a revenue 

decline of 20 percent. 20 Minutes Spain saw revenues 

declining by 23 percent. 

The weak market development is being met by cost reduc-

tions. 20 Minutes Spain is a part of Schibsted's ongoing 

transition program, and cost measures with an annual effect 

of around NOK 40-50 million were effective as of Q4 2012. 

The cost level was reduced with 27 percent. 20 Minutes 

France are also taking cost action, and in Q1 the expenses 

were reduced by 14 percent. 

 

Cash flow and 
capital factors  
Main features in Q1 2013 compared to Q1 2012: 

Cash flow 

Net cash flow from operating activities amounted to  

NOK -378 million in Q1 2013, compared to NOK 125 million 

in Q1 2012. The decrease in net cash flow is mainly related 

to a temporary increase in working capital related to the 

implementation of the new advertising system in Schibsted 

Norge, and a decrease in EBITDA. 

Net cash flow from investing activities was NOK -158 mil-

lion, compared to NOK -89 million in Q1 2012. The Group 

has invested NOK 94 million (79 million) in fixed and intangi-

ble assets. Net payments related to acquisitions of subsidiar-

ies came to NOK 1 million (34 million) in Q1 2013.  

Net cash flow from financing activities was NOK 60 million, 

compared to NOK 229 million in Q1 2012. Net increase of 

interest bearing debt totaled NOK 53 million (304 million) 

and net cash payments from changes in ownership interests 

amount to NOK 15 million (86 million). 

Equity and debt 

The carrying amount of the Group's assets increased by 

NOK 198 million to NOK 15,548 million during Q1 2013. The 

Group's net interest bearing borrowings increased by NOK 

421 million to NOK 1,858 million. The Group's equity ratio 

was 41 percent in Q1 2013 and 39 percent in Q1 2012. 

A EUR 175 million revolving credit facility with maturity in 

August 2013 has been continued as a EUR 125 million re-

volving credit facility with a five year maturity in Q1. Including 

the new facility Schibsted has long-term loan facilities of 

EUR 450 million and none of these facilities were drawn at 

the end of Q1.  

Including cash and cash equivalents, the liquidity reserve at 

Q1 2013 was NOK 3.9 billion. 

Schibsted Tillväxtmedier Q1 Q1 FY

(MSEK) 2013 2012 2012

Operating revenues         249         235       1,000 

EBITDA           26           26         124 
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Revenues EBITDA margin

Q1 Q1 FY

 (MNOK) 2013 2012 2012

Operating revenues 215 228 939

of which Eesti Meedia (Baltics) 147 140 588

of which 20 Minutes 68 87 348

EBITDA          (14)          (21)            (3)

of which Eesti Meedia (Baltics)             9             6           45 

of which 20 Minutes          (23)          (27)          (48)

EBITDA margin (7 %) (9 %) (0 %)

Million SEK 
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Dividend proposal 

In February 2013 The Board of Directors decided to recom-

mend to the General meeting on 30 April 2013 a dividend for 

2012 of NOK 3.50 per share (3.50).  

This is a balanced proposal in a period of significant invest-

ments in online activities. The proposal is in the upper range 

of the dividend policy’s interval of 25-40% of cash flow. 

 

Outlook 
Online classifieds 

A good rate of growth is expected for Online Classifieds. 

This type of business is less exposed to economic cycles 

than traditional advertisement-based revenue models. Con-

tinued migration from print to online is expected. However, 

more mature online classifieds sites in the Scandinavian 

markets have significant exposure to general brand advertis-

ing, which has some cyclical nature. Also, recruitment list-

ings have a cyclical nature. 

The Group expects to see a good growth in the traffic for 

online classifieds businesses in a number of markets, and 

this business segment is expected to continue to report good 

growth combined with high margins. The French operations 

in Leboncoin.fr have the potential to increase the penetration 

and broaden its revenue base. Thereby, Leboncoin.fr has a 

fundament for continued strong development. Our Estab-

lished operations in an earlier stage of development in Italy 

(Subito.it), Austria (Willhaben.at), Ireland (DoneDeal.ie) and 

Malaysia (Mudah.my) are expected to see good traffic in-

crease and strengthened rate of monetization going forward. 

Schibsted is continuing to invest for future growth in the 

Online classifieds operations. Investments are expensed as 

operational expenses. Operations in Established phase 

focus on innovation and product improvements. The portfolio 

of operations in Investment phase, mainly roll outs of the 

Blocket concept, is showing positive results in terms of 

strong traffic growth. This has led to an increased confidence 

in the strategy. The activity and investments will be higher in 

2013 than in 2012. Our aim is to concentrate on our core 

markets and expand into selected new geographies. Our 

clear goal is to win the number-one positions in the markets 

in which we are present. 

Media Houses 

Our media houses will be affected by structural migration 

from print to online, which continues. Print newspapers are 

likely to lose market shares both in the reader- and advertis-

ing markets going forward. Online advertising is likely to take 

market shares. This particularly applies to mobile platforms, 

where Schibsted has strong positions. In the consumer fi-

nance segment, Schibsted has continued to grow in the first 

quarter of 2013. This is expected to continue. 

World class digital media houses 

As a consequence of the structural shift, Schibsted Media 

Group must adapt and transform our media houses rapidly in 

order to be relevant and profitable also in the digital future. 

The aim is to create world class digital media houses. This 

implies substantial investments in digital competence and 

technology. Payment solutions (SPiD), CRM systems, mo-

bile platforms, web-tv and strengthened national sales units 

are examples. At the same time we will adjust the cost base. 

Strong editorial products will continue to be the basis for 

healthy and profitable media house businesses in the digital 

future. Profitability measures are being implemented, and 

will reduce cost by approximately NOK 500 million over the 

coming two years.  

The structural shift and our transformation process is ex-

pected to lead to softer margins for the media houses than 

we have seen the last couple of years.  
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Condensed consolidated  
income statement  

 

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Operating revenues 3,670 3,603 14,763

Raw materials and finished goods (235) (266) (1,057)

Personnel expenses (1,388) (1,321) (5,226)

Other operating expenses (1,776) (1,601) (6,471)

Share of profit (loss) of associated companies 3 9 34

Gross operating profit (loss) 274 424 2,043

Depreciation and amortisation (120) (116) (479)

Gross operating profit (loss) after depreciation and amortisation 154 308 1,564

Impairment loss - - (548)

Other income and expenses (7) 12 (287)

Operating profit (loss) 147 320 729

Financial income 10 11 115

Financial expenses (50) (57) (224)

Profit (loss) before taxes 107 274 620

Taxes (46) (99) (426)

Profit (loss) 61 175 194

Profit (loss) attributable to non-controlling interests 8 9 53

Profit (loss) attributable to owners of the parent 53 166 141

Earnings per share (NOK) 0.50 1.55 1.32

Diluted earnings per share (NOK) 0.50 1.55 1.32

Earnings per share - adjusted (NOK) 0.55 1.57 8.59

Diluted earnings per share - adjusted (NOK) 0.55 1.57 8.58

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.
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Condensed consolidated statement of 
comprehensive income  

 

  

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Profit (loss) 61 175 194

Other comprehensive income:

Items that will not be reclassified to profit or loss:

Remeasurements of defined benefit pension liabilities - 9 812

Income tax relating to remeasurements of defined benefit pension liabilities - (2) (227)

Share of other comprehensive income of associated companies - - 9

Items that may be reclassified subsequently to profit or loss:

Change in cumulative unrealised gains financial assets available for sale - (29) (80)

Exchange differences on translating foreign operations 173 (123) (328)

Hedges of net investments in foreign operations (38) 11 26

Income tax relating to hedges of net investments in foreign operations 11 (3) (7)

Other comprehensive income 146 (137) 205

Comprehensive income 207 38 399

Comprehensive income attributable to non-controlling interests 19 12 48

Comprehensive income attributable to owners of the parent 188 26 351

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.
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Condensed consolidated balance sheet  

 

 

31.3 31.3 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Intangible assets 9,301 9,600 9,113

Investment property and property, plant and equipment 1,819 1,969 1,845

Investments in associated companies 507 443 488

Other non-current assets 322 418 306

Non-current assets 11,949 12,430 11,752

Inventories 107 138 117

Trade and other receivables 2,832 2,504 2,447

Current financial assets 64 446 3

Cash and cash equivalents 596 1,035 1,031

Current assets 3,599 4,123 3,598

Total assets 15,548 16,553 15,350

Equity attributable to owners of the parent 6,075 6,333 5,864

Non-controlling interests 281 182 245

Equity 6,356 6,515 6,109

Non-current interest-bearing borrowings 1,941 2,441 2,124

Other non-current liabilities 2,038 2,738 2,112

Non-current liabilities 3,979 5,179 4,236

Current interest-bearing borrowings 577 271 347

Other current liabilities 4,636 4,588 4,658

Current liabilities 5,213 4,859 5,005

Total equity and liabilities 15,548 16,553 15,350

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.
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Condensed consolidated statement of 
cash flows  

 

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Profit (loss) before taxes 107 274 620

Gain from remeasurement of previously held equity interest in business combination 

achieved in stages - (48) (57)

Depreciation, amortisation and impairment losses 120 116 1,055

Share of profit of associated companies, net of dividends received (3) 24 10

Taxes paid (145) (231) (628)

Sales losses (gains) non-current assets (1) (1) (65)

Change in working capital (456) (9) 340

Net cash flow from operating activities (378) 125 1,275

Net cash flow from investing activities (158) (89) (400)

Net cash flow before financing activities (536) 36 875

Net cash flow from financing activities 60 229 (591)

Effects of exchange rate changes on cash and cash equivalents 41 (8) (31)

Net increase (decrease) in cash and cash equivalents (435) 257 253

Cash and cash equivalents at start of period 1,031 778 778

Cash and cash equivalents at end of period 596 1,035 1,031

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.
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Condensed consolidated statement of 
changes in equity   

 

 

1.1 - 31.3 2013 Equity Non- Equity

attributable controlling

to owners of interests

(NOK million) the parent

Equity at start of period 5,864 245 6,109

Comprehensive income 188 19 207

Transactions with the owners 23 17 40

Capital increase  - 21 21

Share-based payment 7  - 7

Dividends  - (2) (2)

Change in treasury shares 16  - 16

Additions, disposals and change in ownership of subsidiaries  - (2) (2)

Equity at end of period 6,075 281 6,356

1.1 - 31.3 2012 Equity Non- Equity

attributable controlling

to owners of interests

the parent

(NOK million)

Equity at start of period 6,502 157 6,659

Changes in accounting policies (178) (1) (179)

Equity at start of period (restated) 6,324 156 6,480

Comprehensive income 26 12 38

Transactions with the owners (17) 14 (3)

Capital increase  -  -  -

Share-based payment 4  - 4

Dividends  - (2) (2)

Change in treasury shares 9  - 9

Additions, disposals and change in ownership of subsidiaries (30) 16 (14)

Equity at end of period 6,333 182 6,515

1.1 - 31.12 2012 Equity Non- Equity

attributable controlling

to owners of interests

the parent

(NOK million)

Equity at start of period 6,502 157 6,659

Changes in accounting policies (178) (1) (179)

Equity at start of period (restated) 6,324 156 6,480

Comprehensive income 351 48 399

Transactions with the owners (811) 41 (770)

Capital increase  - 20 20

Share-based payment 24  - 24

Dividends (375) (54) (429)

Change in treasury shares 16  - 16

Additions, disposals and change in ownership of subsidiaries (331) 75 (256)

Other changes in the composition of the Group (145)  - (145)

Equity at end of period 5,864 245 6,109

Restated *

Restated * Restated * Restated *

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.

Restated * Restated *
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Notes 
Note 1 Company information and significant accounting policies 
The condensed consolidated financial statements of Schibsted ASA for the first quarter of 2013 were approved at a meeting of 

the Board of Directors on 29 April 2013. The figures in the statements have not been audited. 

Schibsted Media Group is one of Scandinavia's leading media groups. The major businesses are in Norway, Sweden, France, 

Spain and Estonia, but the Group also has operations in other countries in Europe, Asia and Latin America. Schibsted's opera-

tions are divided in four operating segments: Online classifieds, Schibsted Norge media house, Schibsted Sverige media house 

and Media Houses International. Schibsted has a presence in classifieds, printed newspapers, online newspapers, directories 

and live pictures. See note 3 Operating segment disclosures. The parent company Schibsted ASA is a public limited company 

and its head office is located at Apotekergaten 10, Oslo (Norway). Schibsted shares are traded on the Oslo Stock Exchange 

under ticker SCH. 

The condensed consolidated interim financial statements comprise Schibsted ASA and its subsidiaries and the Group's invest-

ments in associates and interests in joint ventures. The interim financial statements are prepared in compliance with IAS 34 

Interim Financial Reporting.  

Except for the mandatory implementation of amendments to IAS 19 Employee Benefits and IAS 1 Presentation of Financial 

Statements and the mandatory implementation of IFRS 13 Fair Value Measurement as of 1 January 2013, the accounting poli-

cies adopted are consistent with those of the financial year 2012. 

Amendments to IAS 19 Employee Benefits have removed the option for deferred recognition of changes in pension plan assets 

and liabilities («the corridor approach»). Actuarial gains (losses) and the actual return on plan assets («remeasurements») are 

recognised in the balance sheet immediately, with a charge or credit to other comprehensive income in the period in which they 

occur. Such remeasurements are not reclassified to profit or loss subsequently. Interest expense or income is calculated on the 

net defined benefit liability (asset) by applying the discount rate to the net defined benefit liability (asset). This replaces the in-

terest cost on the defined benefit obligation and the expected return on plan assets. Past service cost is recognised in the peri-

od when a plan is amended.          

Amendments to IAS 19 Employee Benefits are applied retrospectively and comparable figures for 2012 are restated. The ad-

justments made to the financial statements are disclosed in note 8.  

In calculating pension liabilities and pension cost, Schibsted has applied the same demographic assumption for mortality rate in 

2013 as in 2012 (mortality table K2005). In light of recent years’ declining mortality rate and rising life expectancy in Norway, a 

new mortality table may be implemented in later periods. If a new mortality table is introduced, pension liabilities and annual 

pension cost will increase.        

Amendments to IAS 1 Presentation of Financial Statements have changed the grouping of items presented in other comprehen-

sive income. Items that will be reclassified subsequently to profit or loss are presented separately from items that will not be 

reclassified.  Comparable figures for 2012 are restated.         

IFRS 13 Fair Value Measurement, establishing a single source of guidance for all fair value measurements, is implemented with 

prospective effect. As Schibsted has limited assets and liabilities measured at fair value, no material effect on the financial posi-

tion or performance is expected from applying the standard.   

Note 2 Changes in the composition of the Group  

Business combinations 2013        

Schibsted has in the first quarter invested NOK 1 million related to acquisition of subsidiaries. The amount comprises considera-

tion transferred reduced by cash and cash equivalents of the acquiree.   

Other changes in the composition of the Group 2013        

Schibsted has in the first quarter invested NOK 15 million related to increase in ownership interests in subsidiaries. The amount 

invested relates to increase in ownership interest from 55% til 95% in Sibmedia Interactive S.R.L. (tocmai.ro). 
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Note 3 Operating segment disclosures  

Schibsted reports four operating segments; Online classifieds, Schibsted Norge media house, Schibsted Sverige media house 

and Media Houses International.  

Operating segment Online classifieds comprises the Norwegian online marketplace Finn and Schibsted Classified Media com-

prising all the Group's online classifieds operations outside Norway.  

Operating segment Schibsted Norge media house comprises VG media house, the four media houses (Aftenposten, Bergens 

Tidende, Stavanger Aftenblad and Fædrelandsvennen) previously constituting Media Norge, printing operations, and the pub-

lishing house Schibsted Forlag.  

Operating segment Schibsted Sverige media house comprises the media houses Aftonbladet and Svenska Dagbladet and a 

portfolio of internet based growth companies (including the online directory service Hitta).  

Media Houses International comprises the concept for free newspapers 20 Minutes in Spain and France and Eesti Meedia 

Group comprising the Group's operations in the Baltic States.  

Other comprises operations not included in the four reported operating segments, including Sandrew Metronome, Aspiro and 

Møteplassen.  

Headquarters comprise the Group's headquarters Schibsted ASA and centralised functions within finance, real estate and IT.  

Eliminations comprise intersegment sales. Transactions between operating segments are conducted on normal commercial 

terms. Headquarters has the majority of its operating revenues from other operating segments. The reported operating seg-

ments have only insignificant shares of intragroup operating revenues.  

The division into operating segments corresponds to the management structure and the internal reporting to the Group's chief 

operating decision maker, defined as the CEO. The division reflects an allocation based partly on the type of operation and 

partly on geographical location.  

In the operating segment information presented, Gross operating profit (loss) after depreciation and amortisation is used as 

measure of operating segment profit or loss. For internal control and monitoring, Gross operating profit (loss) is also used as 

measure of operating segment profit or loss.  
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Information about operating revenues and profit (loss) by operating segment is as follows: 

 

 

   

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

(NOK million) 2013 2012 2012

Operating revenues

Online classifieds 965 871 3,647

Schibsted Norge media house 1,575 1,660 6,485

Schibsted Sverige media house 874 831 3,538

Media Houses International 215 228 939

Other 86 49 317

Headquarters 92 87 347

Eliminations (137) (123) (510)

Total operating revenues 3,670 3,603 14,763

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Gross operating profit (loss)

Online classifieds 150 228 1,100

Schibsted Norge media house 149 204 772

Schibsted Sverige media house 57 75 429

Media Houses International (14) (21) (3)

Other (11) (2) (39)

Headquarters (57) (60) (216)

Total gross operating profit (loss) 274 424 2,043

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Gross operating profit (loss) after depreciation and amortisation

Online classifieds 114 192 956

Schibsted Norge media house 98 153 565

Schibsted Sverige media house 46 63 384

Media Houses International (23) (29) (35)

Other (15) (3) (54)

Headquarters (66) (68) (252)

Total gross operating profit (loss) after depreciation and amortisation 154 308 1,564

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The 

amendments are applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.
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Note 4 Impairment loss 

Impairment loss consists of: 

 

 

Note 5 Other income and expenses 

Other income and expenses consist of: 

 

 

  

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

(NOK million) 2013 2012 2012

Impairment loss goodwill - - (350)

Impairment loss other intangible assets and property, plant and equipment - - (19)

Impairment loss investments in associated companies - - (179)

Total - - (548)

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Restructuring costs (7) (1) (284)

Write-down of inventories - - (23)

Gain (loss) on sale of subsidiaries, joint ventures and associated companies - (5) (13)

Gain on sale of intangible assets, property, plant and equipment and investment property - 4 4

Gain (loss) on amendment of pension plans - (27) (21)

Gain from remeasurement of previously held equity interest in business combination achieved in 

stages - 48 57

Acquisition related costs - (7) (7)

Total (7) 12 (287)

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.
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Note 6 Net financial items 

Net financial items consist of: 

 

 

Note 7 Shares and options outstanding 

The development in the number of shares and options outstanding and average number of shares outstanding is as follows: 

 

 

In connection with exercise of share options under an earlier option program for key employees, Schibsted has during the first 
quarter of 2013 sold 113,040 treasury shares for a total consideration of NOK 16 million. 

 

  

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

(NOK million) Restated * Restated *

Net interest expenses (33) (41)            (153)          

Net foreign exchange gain (loss) (1) (1)             (11)            

Net other financial income (expenses) (6) (4)             55             

Net financial items (40)            (46)            (109)          

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

Shares outstanding at start of period 107,104,460 106,941,657 106,941,657

Decrease in treasury shares 113,040 69,080 162,803

Shares outstanding at end of period 107,217,500 107,010,737 107,104,460

Number of treasury shares at end of period 786,115 992,878 899,155

Average number of shares outstanding 107,156,793 106,963,672 107,026,923

Average number of shares outstanding - diluted 107,283,722 107,113,845 107,119,024

Options outstanding at start of period 202,500 275,000 275,000

Exercised (76,884) (55,000) (72,500)

Expired and forfeited (35,616) - -

Options outstanding at end of period 90,000 220,000 202,500
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Note 8 Restatement of comparable figures 

Amendments to IAS 19 Employee Benefits are applied retrospectively. See note 1 for description of changes in accounting 

policies. The financial statements for 2012 have been restated as follows: 

  

The quarter ended 31.3.2012

(NOK million)

As 

previously 

reported

Effect of 

restatement Restated

Condensed consolidated income statement:

Personnel expenses (1,324) 3 (1,321)

Other income and expenses 39 (27) 12

Financial expenses (45) (12) (57)

Taxes (109) 10 (99)

Profit (loss) 201 (26) 175

Earnings per share (NOK) 1.78 (0.23) 1.55

Diluted earnings per share (NOK) 1.78 (0.23) 1.55

Condensed consolidated statement of comprehensive income:

Remeasurements of defined benefit pension liabilities - 9 9

Income tax relating to remeasurements of defined benefit pension liabilities - (2) (2)

Other comprehensive income (144) 7 (137)

Comprehensive income 57 (19) 38

Condensed consolidated balance sheet:

Investments in associated companies 452 (9) 443

Equity attributable to owners of the parent 6,528 (195) 6,333

Non-controlling interests 185 (3) 182

Other non-current liabilities (pension liability and related deferred tax liability) 2,549 189 2,738

The year ended 31.12.2012

(NOK million)

As 

previously 

reported

Effect of 

restatement Restated

Condensed consolidated income statement:

Personnel expenses (5,241) 15 (5,226)

Other income and expenses (257) (30) (287)

Financial expenses (176) (48) (224)

Taxes (443) 17 (426)

Profit (loss) 240 (46) 194

Earnings per share (NOK) 1.73 (0.41) 1.32

Diluted earnings per share (NOK) 1.73 (0.41) 1.32

Condensed consolidated statement of comprehensive income:

Remeasurements of defined benefit pension liabilities - 812 812

Income tax relating to remeasurements of defined benefit pension liabilities - (227) (227)

Share of other comprehensive income of associated companies - 9 9

Other comprehensive income (389) 594 205

Comprehensive income (149) 548 399

Condensed consolidated balance sheet:

Equity attributable to owners of the parent 5,492 372 5,864

Non-controlling interests 248 (3) 245

Other non-current liabilities (pension liability and related deferred tax liability) 2,481 (369) 2,112
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Key figures 

 

 

 

 

 

 

Quarterly results 

 

1.1 - 31.3 1.1 - 31.3 1.1 - 31.12

2013 2012 2012

Restated * Restated *

Financial key figures

Underlying growth in operating revenues 0 % 5 % 3 %

Operating revenues for operating segments

Online classifieds 965 871 3,647

Schibsted Norge media house 1,575 1,660 6,485

Schibsted Sverige media house 874 831 3,538

Media Houses International 215 228 939

EBITDA ex. Investment phase 514 564 2,573

EBITDA (gross operating profit (loss)) 274 424 2,043

Operating margin 

EBITDA ex. Investment phase 14 % 16 % 18 %

EBITDA (gross operating profit (loss)) 7 % 12 % 14 %

Operating margins operating segments (EBITDA)

Online classifieds 16 % 26 % 30 %

Schibsted Norge media house 9 % 12 % 12 %

Schibsted Sverige media house 7 % 9 % 12 %

Media Houses International (7 %) (9 %) 0 %

Equity ratio 41 % 39 % 40 %

Interest-bearing borrowings (NOK million) 2,518 2,712 2,471

Net interest-bearing debt (NOK million) 1,858 1,662 1,437

Net interest-bearing debt / EBITDA last 12 months 1.0 0.8 0.7

Cash flow from operating activities per share (NOK) (3.53) 1.17 11.91

CAPEX 94 79 366

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The amendments are 

applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.

1.1 - 31.3 1.4 - 30.6 1.7 - 30.9 1.10 - 31.12 1.1 - 31.3

2012 2012 2012 2012 2013

(NOK million) * Restated * Restated * Restated * Restated

Operating revenues 3,603 3,825 3,524 3,811 3,670

Gross operating profit (loss) 424 600 518 501 274

Gross operating profit (loss) after depreciation and 

amortisation 308 480 395 381 154

Operating profit (loss) 320 479 381 (451) 147

Profit (loss) before taxes 274 432 338 (424) 107

Profit (loss) 175 281 219 (481) 61

* Schibsted has as of 1 January 2013 adopted the mandatory amendments to IAS 19 Employment Benefits. The 

amendments are applied retrospectively and comparable figures for 2012 are restated as detailed in note 1.
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Financial calendar 
 

Q1 report 2013 30 April 2013   

Annual General Meeting 2013 30 April 2013   

Q2 report 2013 19 July 2013   

Investor Day 2013  9 October 2013 London - condensed presentation in New York 10 October 2013 

Q3 report 2013 30 October 2013   

For information regarding conferences, roadshows etc., please visit www.schibsted.com/en/ir/Financial-calendar/ 
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